TERM |

CAMPAIGN PLANNER

WHAT DOES SUCCESS LOOK LIKE?
A student «+ staff population that are oware of the concept of Financiol Capabilty

OBJECTIVES KEY RESULTS
| Sfudent registration numbers fo be af 3% of
L Race awareness of bP a5 a fod + putfori fofal population of VSN e
2. Ectablieh Financl, Capabity. torouanout the, L. Run an_awareness session for. agprox 50,
Instifufion, botn non-academic + facutty staff. stoff members
TIMELINE
Staft engagement - Welcome Week Christmas
ofe Aug / early Sep - Sep _ Deg
Pre—enrolment Halloween
mid-late Aug - end of Oct

PROJECTS/CAMPAIGNS

Pre—enroiment: Staff engagement; WP teach students about managing money from a young
age. Work with pre~arrival feam, comms team, F& for halls of residence.




02 TERM II

’ CAMPAIGN PLANNER

WHAT DOES SUCCESS LOOK LIKE?
Students are prepared for the fransttion into private housing

OBJECTIVES KEY RESULTS
| A decrease in Housing Depostt-related enquiries
and deposif- related applications to university funds. L 0% increase in Budgeting Module completion.
2. Increase proactive enguiries around around 2 Decrease of 0% in depost-relted applcations
budgeting + planning, to Hardship Fund from previous yeors.
TIMELINE
1 Wish | Knew" -
end of Jan
New Year . .
’ NSMW Housing - Mid-Feb
New You' -t M Flaieing - MarFe
week of Jan

PROJECTS/CAMPAIGNS

"New Year, New You" Promote ZI Day Money Booteamp > Socil media messoges « confent:

| Wigh | Knew": Testimoniols from students > Twitter campaign, Student Focus Grroups,
Competition (most lkes / re-fweefs is fe winner)

NSMW Housing Workshops: Budgeting, Private Housing guidance (offer incenfives fo attend)
Link fo accommodation services' compaigns



03 TERM III

’ CAMPAIGN PLANNER

WHAT DOES SUCCESS LOOK LIKE?

We want fo see students financialy ready for fhe next acodemic yeor.

OBJECTIVES KEY RESULTS

Ensure sfudents secure funds for the next

academic year and compose a budget Increase student funding applications by 10%
Students get Inousing deposits back and find a Increase completion of Pudgefing module by 0%
summer job.

100 more students fo use the Careers
department

TIMELINE

"Before you hop off" - Eoster

Sumimer Essentiols Passport -
mid May

PROJECTS/CAMPAIGNS

"Before you hop off" - Easter. Fil in your applcation 1o get an Eoster eg9

Summer - Essentiols Passport -~ Fosfer with a sfudent leaving for Inoliday, Inolding passport
with pre-deporture fo-do list: Funding Application, Job, Budget, House Depostt, ete. Pop-up
drop-in cenfres (with computer /foblet access) with an adviser on nand 1o help students

complete. pre-summer fo-do. list. b weeks, different fimes and locations. Win chocolate or
Nandos vouchers.



